SW3 - Marketing, Sales & Promotions

B LEeVIS

LEVI STRAUSS & CO.

2. http://www.levistrauss.com/

3. HERITAGE TIMELINE

Levi Strauss & Co. has been innovating since the birth of the first pair of jeans in 1873. Throughout our
long history, we’ve inspired change in the marketplace, the workplace and the world. We invite you to
take a look at our proud heritage in this timeline.

Levi Strauss, the inventor of the quintessential American garment, was born in Buttenheim, Bavaria on
February 26, 1829 to Hirsch Strauss and his second wife, Rebecca Haas Strauss; Levi had three older
brothers and three older sisters. Two years after his father succumbed to tuberculosis in 1846, Levi and
his sisters emigrated to New York, where they were met by his two older brothers who owned a
NYC-based wholesale dry goods business called “J. Strauss Brother & Co.” Levi soon began to learn the
trade himself.

When news of the California Gold Rush made its way east, Levi journeyed to San Francisco in 1853 to
make his fortune, though he wouldn’t make it panning gold. He established a wholesale dry goods
business under his own name and served as the West Coast representative of the family’s New York firm.
Levi eventually renamed his company “Levi Strauss & Co.”

Around 1872, Levi received a letter from one of his customers, Jacob Davis, a Reno, Nevada tailor. In his
letter, Davis disclosed the unique way he made pants for his customers, through the use of rivets at points
of strain to make them last longer. Davis wanted to patent this new idea, but needed a business partner to
get the idea off the ground. Levi was enthusiastic about the idea. The patent was granted to Jacob Davis
and Levi Strauss & Company on May 20, 1873; and blue jeans were born.

Levi carried on other business pursuits during his career, as well. He became a
charter member and treasurer of the San Francisco Board of Trade in 1877. He
was a director of the Nevada Bank, the Liverpool, London and Globe
Insurance Company and the San Francisco Gas and Electric Company. In
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1875, Levi and two associates purchased the Mission and Pacific Woolen Mills.

He was also one of the city’s greatest philanthropists. Levi was a contributor to the Pacific Hebrew
Orphan Asylum and Home, the Eureka Benevolent Society and the Hebrew Board of Relief. In 1897 Levi
provided the funds for twenty-eight scholarships at the University of California, Berkeley, all of which are
still in place today.

At the end of the 19th century, Levi was still involved in the day-to-day workings of the company. In
1890 — the year that the XX waist overall was given the lot number “501®” — Levi and his nephews
officially incorporated the company.

Levi Strauss passed away on Friday, September 26™ 1902. His estate amounted to nearly $6 million, the
bulk of which was left to his four nephews and other family members, while donations were made to local
funds and associations.

We’re proud to honor Levi Strauss’s legacy by celebrating his commitment to community, philanthropy
and an unswerving devotion to quality. To this day, Levi Strauss & Co. strives to align itself with the
same principles that guided Levi’s life.

Levi Strauss 1853
denim jeans
Private company
Brick and mortar

oo

4. Financials

Andrea B. Saavedra Page 2 of 7
1/5/2018



7 \ >
/! E! 2016 Annual Report - Lew X\ \ ‘M‘

&« C | @ www.levistrauss.com finvestorsfannual-reports/20 16-annual-report/ prd|

Apps  Forquick access, place your bookmarks here on the bookmarks bar, Import bookrmarks now.,,

LEVISTRAUSS & C —_—

LS&CO.
BY THE Y
NUMBERS @ tinon

ASIA, MIDDLE EAST
B AFRICA

Levis DENIZEN

HOLESALE VS. DIR

85% 10% 5% @ WHOLESALE

@ DIRECT-TO-
CONSUMER

13,200 5,000 50,000

110 2,900

4 Vi \or \
y E! 2016 Annual Report - Lew % Y & lewis revenue 2017 - Goo. % 1 E! All Financial News 8t Eve X | \ |Ml lil@lij
&« = wnew,levistrauss.com finvestorsfannual-reports/2016-annual-report/ |

HH Apps  Forquick access, place your bookmarks here on the bookmarks bar, Import bookmarks now.

LEVI STRAUSS & CO

LS&CO.
FISCAL YEAR
2016

MET REVE

m o e rnal i nnba d Tmd dr E Tk i L K
oY e A KM P e AR

'

1/5/2018




5. What are its main products and services? DENIM jeans and apparel
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8. Promotion in the Marketing mix of Levi’s

Levis has adopted a cool and trendy promotional strategy for marketing their products. In order to
increase the visibility of its products the company has taken the help of active advertisement. It has gone
with the concept of off- beat commercials thatare shown in various television channels, in newspapers,
billboards and fashion magazines. The company has been introducing new products at regular intervals
like the reversible jeans that have helped them in gaining continuous limelight.

Levis has a comprehensive and effective strategy that includes the participation of major celebrities. In
India, it has roped in Priyanka Chopra, Deepika Padukone and Akshay Kumar as its brand ambassadors.
In Philippines, they have appointed six brand ambassadors of the product including Maxine Magolona,
Laulen Young, Shamcey Supsup and Venus Raj. Levis has been using the method of competitive
advertising to promote its products.
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